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[bookmark: _heading=h.q6zhuctwxh12]Is the assessment of millennials' educational achievement and ability to focus while using technology as discussed fair or not?
In his article, Nicholas highlights the effect google gas created in our reading habits on whether it is making us stupid or not. In this essence, I believe Google is indeed making us stupid and lazy readers. Scott Karp confesses in his book that indeed he used to be a voracious reader in college as a Lit Major reading intensively, paying attention to achieve a fulfilling outcome. Bruce Friedman, a blogger in computers in medicine, states that Google has altered the way of thinking and pattern of thinking alike as he cannot read War and Peace all through as he used. Him, among many other authors including Nicholas Carr, have accepted that indeed they are more careless readers as they simply skim through hyperlinks and from a link to the next vigorously searching for the hyperlinks with the best information (carr, nicholas). Such an outcome renders google making mental activity slow hence people seem more stupid as they only have superficial knowledge but lack the in-depth contact that comes with traditional intensive reading method. 
Indeed, the study by Hart Research Associates remains precisely correct on the matter that employers consider hiring millennials focused on problem-solving. Studies show that employers prefer candidates with cross-cutting skills. 88% of the respondents agreed that students should be equipped with adequate skills to manage field project ("Falling Short: College Learning And Career Success"). 73% of others prefer students who have completed a field project such as internships as they possess cross-cutting skills necessary for problem-solving which makes them the perfect candidates for employers. The possession of the cross-cutting knowledge does not automatically give students the direct pass into employment as well. Employers, however, insist that such candidates remain easy to train and equip the necessary skills. 
Nicholas Carr shows that indeed phones affect our way of thinking and profoundly affect our thinking capacity negatively. A 2015 Journal of Experimental Psychology showed that when a phone rings or buzzes heartbeat increases and attention wavers especially on problem-solving making the process slower and inefficient (Carr, Nicholas). The mind becomes closely tied to the phone that a lot of an individual’s attention is directed to the phone even when it is not in sight. Its impact has become imprinted in our brains that it has affected the subconscious mind that any thought that reflects the phone guarantees to interrupt the pattern of thinking, concentration and the overall output quality. Dr. Ward and three of his colleagues through an experiment established that those that sat with their phones near them scored less compared to those whose phones were away. In this manner, it is apparent that phones decrease our capacity to think deeply and solve problems by ourselves. 
Overall the three studies give ground-breaking truths regarding the realities that technology has caused on our minds. While Google, as shown by Carr, is making us stupid, the research by Hart Research Associates shows that universities do not prepare students to fit in the demanding employment field. As such, while some graduates might have the knowledge qualifications, they fail to secure jobs or become more productive due to lack of the critical skills that employers seek. On the other hand, while phones have made great companionships and other factors, they have taken over our thinking patterns making us lazy to think and solve problems given the distractions they create.
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